
 
 
Türk Ekonomi Bankası (TEB) has published its financial statements dated 30 June 2014 at 
Borsa İstanbul. According to the statements, which were announced on 31 July 2014, TEB’s 
pre-tax profit in the first half of 2014 amounted to TRL 369 million while its after-tax profit 
was TRL 290 million. 
 
In the half-year to 30 June 2014, TEB’s total assets increased by 9% to TRL 58.4 billion 
while its total deposits grew 10%. The latter, which was above the sector’s average growth 
rate, brought the bank’s total deposits to TRL 37.7 billion. During the year’s first six months, 
TEB shareholders’ equity grew by 4% and reached TRL 5.5 billion in value. At midyear, the 
bank’s capital adequacy ratio stood at 13.96%. 
 
The ratio of total credits to total assets, the most important indicator of TEB’s support not 
just for its own customers but for the national economy as a whole, reached the 71% level. 
Total lendings amounted to TRL 41.3 billion, among which the biggest share (48%) 
consisted of cash loans to SMEs. When the bank’s non-cash credits are also taken into 
account,  the value of TEB’s support for the real economy has reached TRL 52.7 billion. In 
keeping with TEB’s strict attention to asset quality, the bank’s non-performing loan ratio was 
2.5%. 
 
Even while strengthening its own financial results, TEB also continues to create value for all 
of its stakeholders in keeping with its Responsible Banking approach. 
 
In the second quarter of 2014, the number of TEB customers making use of its internet and 
mobile banking services approached 550,000. Located at teb.com.tr, TEB’s website has 
been given a makeover with the addition of an even more user-friendly interface, new 
features and a structure capable of recognizing and responding to visitors’ needs. For the 
first time in the Turkish banking industry, the website incorporates such features as product 
videos that include closed-captioning for the hearing-impaired and audible security code 
designed for the visually-impaired. 
 
Since October 2012, when it inaugurated TEB Family Academy as part of the “Financial 
Literacy&Inclusion” movement that it launched to help families create a better future for 
themselves, TEB has provided financial literacy training to 140,000 people. Through TEB 
Çocuk (TEB Kids), a digital app specially designed for children in the 6-12 age group, the 
bank has so far reached 650,000 kids. In May 2014, a traveling children’s theater company 
(TEB Çocuk Tiyatrosu) was formed to help foster basic financial knowledge among children 
under the TEB Family Academy. In just seven weeks, the theater’s admission-free 

TEB’s support for the economy 
reaches TRL 52.7 billion 

 

http://www.teb.com.tr/


performances of Rüzgar’ın Kumbarası [Rüzgar’s Money-Box] were attended by 5,500 young 
spectators. 
 
In a survey of “Turkey’s 100 Most Potent Social Brands” conducted by Ekonomist, a 
business magazine, TEB ranked sixth among the brands making the most effective use of 
social media in Turkey. In the 2014 round of “Best in Biz Awards EMEA”, TEB received 
citations in three separate categories for the innovative products and services that it offers 
in the SME banking business line: a gold award in the “Most Innovative Service of the Year” 
category for its “Startup Business Banking” program, a silver award in the “Most Innovative 
Product of the Year” for its “New Golden Age” product and a silver award in the “Small or 
Medium Business Product of the Year” category for its “Patron Card” product. 
 
 
30 June 2014 Consolidated Financial Results: Selected Indicators 
 

Net profit: TRL 290 million Total deposits:  TRL 37.7 billion  

Total assets: TRL 58.4 billion  Total loans: TRL 41.3 billion 

 NPL ratio: 2.5% 
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