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Adana businessmen build academic careers with TEB

TEB’s Strategic Management Seminars imparting important information to small-and-medium-sized enterprises (KOBİ) that would give them a competitive edge continued with the seminar held in Adana on 28 November. The TEB KOBİ Academy gave a seminar to small-and-medium-sized enterprises and held workshops on topics such as export, financing, and marketing as part of the Strategic Management Seminars.

As small-and-medium-sized enterprises gain greater weight in Turkey’s economy, the Türk Ekonomi Bank (TEB) added a new project to its chain of support to businesses in the nature of small-and-medium-sized enterprises. 

TEB held in Adana the fourth event in its string of Strategic Management Seminars where it introduces in theory and in practice the Strategic Company Management Model, a special model of management designed especially for small-and-medium-sized enterprises, within the framework of a project to enhance the competitive power of small-and-medium-sized enterprises.

The seminar held in Adana on 28 November 2005 was attended by TEB General Manager Varol Civil and TEB Deputy General Manager in charge of Commercial Banking Turgut Boz with the President of the Adana Chamber of Commerce Şaban Baş and the President of the Adana Chamber of Industry Ümit Özgümüş as guests of honor.
TEB KOBİ Academy workshops

Workshops entitled “Your Compass To Profitability” in the field of strategy, “The Way To Hedging Your Risks” in export, and “The Key To Every Market” in quality were organized by the TEB KOBİ Academy after the seminar in order to get the participating small-to-medium-size businesses involved in the practical side of things.

The first project TEB implemented after joining up in February 2005 with the BNP Paribas, the largest bank in the Euro zone, was the Trade Centers set up in İstanbul and İzmir to assist those needing information from an organization specialized in foreign trade. Next came the TEB KOBİ Academy through which TEB shared its value-added products and services with small-and-medium-sized enterprises in a series of seminars planned to continue throughout Turkey.

Having served Turkey’s largest organizations so far, TEB is now offering “boutique banking” services to small-and-medium-sized enterprises by combining its expertise in the field with the know-how of BNP Paribas. Intending to serve as a separate bank for every customer, TEB put together a KOBİ Development Package designed to meet both the financial requirements of small-to-medium-size businesses and their demands for information and technology for gaining adding value. Having determined the needs of small-to-medium-size businesses that make a substantial contribution to Turkey’s economy, TEB aims to boost the profitability of small-to-medium-size businesses and their power of competition with the world by setting out with the motto, “When Growth Is A Must.”



 
